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Subject: Content for SocialMedia, Handles of SCERT
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Annexure 1.
Content creators are requested to share the content to be uploaded/shared/ posted on social media
through the proper channel before 2 pm at scertportal@gmail.com so the same may be uploaded at the

earliest.

As social media content is very sensitive for any organization and demands 24*7 interactions. It poses

serious security and privacy concerns to organizations. Some responsiveness criteria may be defined and a
dedicated team may be put in place to monitor and respond so, there is a committee to review the content
to be uploaded on various social media handles of SCERT. After collecting the data there should be a review

team with overall surveillance that what should be broadcast on social media.

A content committee consisting of designated personnel from various departments will oversee all social

media content before it is posted.

The following members are in the Content Review Committee:

SR. | NAME Designation

NO. |

1 | Dr.NaharSingh Joint Director (Academics)
- | Dr.Sapna Yadav Sr. Lecturer
[ 3 | Dr. Ritika Dabas ! Sr. Lecturer

4 | Dr. Sanjay Kumar [ Asst. Professor
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(Dr. Nahar Singh)
Joint Director (Academics)
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Dr. Nahar Singh
Joint Director (Academics)



Annexure 1

« Responsibilities of a content creator/provider

The content creator should adhere to ethical standards, including maintaining the privacy and

confidentiality of customers and clients, avoiding offensive or discriminatory language or content,
and complying with all relevant laws and regulations.

Prescribed word limits for the content

The following word fimit should be considered while sending the content for posting on

social media:

S.No.

Social Media Handles |

Content Limitation

i,

| Facebook 5-8 sentences (63,206 characters)

Instagram

2. 5 sentences (2,200 characters)
3. | Twitter 280 characters
W | Linkedin 100 characters
5. | YouTube 5-8 sentences (5000 characters)

Point to be taken care of while creating the content for the social media handle

When creating content for social media handle, a content creator should ensure the following

points:
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Relevance: The content should be relevant to the organization's brand and target audience.
It should align with the organization's values, mission, and goals.

Accuracy: The content should be factually accurate and free from errors. Before posting, the
content creator should verify the sources of information and check for any potential errors.
Quality: The content should be of high quality, including visuals, videos, and text. It should
be engaging and visually appealing.

Legality: The content should comply with all relevant laws and regulations, including
copyright, trademark, and privacy laws.

Sensitivity: The content should be sensitive to different cultures, genders, races, religions,
and political views. The content creator should avoid posting content that may offend or
hurt a specific group of people.

Timeliness: The content should be posted at the appropriate time to maximize engagement
and reach. The content creator should monitor social media metrics to identify the best time
to post content.

Consistency: The content should be posted consistently across all social media platforms

The content creator should develop a content calendar t
o plan and schedu :
advance. le content in

Engagement: The content should encourage audience engagement

likes, shares, and direct messages. The content creator should resp
messages promptly and professionally.

Metrics: The content creator should monitor social media
the content and adjust strategies accordingly.
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metrics to measure the success of
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